
	
  

Management Bandwidth 
 
The	
  management	
  literature	
  abounds	
  with	
  studies	
  on	
  what	
  managers	
  actually	
  do	
  and	
  how	
  they	
  do	
  it.	
  Much	
  of	
  the	
  extant	
  
literature	
  examines	
  manager	
  behaviors,	
  decision-­‐making,	
  and	
  interactions	
  with	
  top	
  management,	
  peers,	
  or	
  subordinates	
  

in	
   a	
   context	
   that	
   is	
   challenging	
   due	
   to	
   the	
   incomplete	
   and/or	
   often	
   inaccurate	
   information	
   that	
   managers	
   rely	
   on.	
  
Although	
  managers	
  continue	
  to	
  face	
  these	
  challenges,	
  an	
  equal	
  or	
  perhaps	
  greater	
  challenge	
  exists.	
  This	
  relatively	
  new	
  
challenge	
   concerns	
   the	
   sheer	
   depth	
   and	
   breadth	
   of	
   both	
   accurate	
   and	
   inaccurate	
   information	
   that	
   permeates	
   a	
  

manager’s	
  professional	
  and	
  personal	
  worlds.	
  In	
  this	
  context,	
  have	
  we	
  reached	
  a	
  state	
  where	
  the	
  amount	
  of	
  information	
  
available	
  extends	
  beyond	
  an	
  individual’s	
  “Management	
  Bandwidth”	
  (defined	
  as	
  a	
  managers	
  capacity	
  for	
  effectively	
  and	
  
efficiently	
   attaining,	
   retaining,	
   and	
   utilizing	
   information)?	
   Are	
   senior	
   level	
   managers	
   at	
   a	
   disadvantage	
   relative	
   to	
  

subordinates	
  who	
  were	
  born	
  and	
  raised	
  in	
  the	
  information	
  age	
  and	
  may	
  as	
  a	
  result	
  have	
  greater	
  bandwidth?	
  How	
  are	
  
organizations	
  and	
  individuals	
  responding	
  to	
  the	
  potential	
  for	
  information	
  overload	
  and	
  the	
  impact	
  it	
  may	
  have	
  on	
  them?	
  

As	
  management	
  scholars	
  and	
  teachers	
  we	
  are	
  not	
  insulated	
  from	
  these	
  challenges.	
  We	
  face	
  an	
  academic	
  environment	
  in	
  
which	
  there	
  are	
  a	
  plethora	
  of	
  journals	
  that	
  we	
  consider	
  when	
  conducting	
  research	
  and	
  selecting	
  an	
  appropriate	
  outlet.	
  

We	
  must	
  carefully	
  consider	
  not	
  only	
  traditional	
  research	
  designs	
  and	
  statistical	
  methods	
  but	
  also	
  the	
  new	
  designs	
  and	
  
methods	
   introduced	
  each	
  year.	
  And	
   in	
  the	
  classroom	
  we	
  must	
  consider	
  new	
  teaching	
  methods,	
  multimedia	
  tools,	
  and	
  
content	
  delivery	
  methods	
  that	
  enhance	
  student	
  learning.	
  

WAM	
  and	
  the	
  Journal	
  of	
  Management	
  Inquiry	
  embrace	
  breakthrough,	
  cutting	
  edge	
  research	
  that	
  seeks	
  to	
  move	
  the	
  field	
  

not	
   incrementally,	
   but	
   in	
   leaps	
   and	
   bounds.	
   As	
   such,	
   we	
   encourage	
   you	
   to	
   submit	
   research	
   papers,	
   symposia,	
  
experiential	
  workshops,	
  and	
  panels	
  that	
  address	
  the	
  conference	
  theme	
  or	
  other	
  topics	
  that	
  will	
  stretch	
  your	
  colleagues’	
  
minds.	
  In	
  addition,	
  our	
  Doctoral/Junior	
  Faculty	
  Consortium	
  will	
  again	
  attract	
  notable	
  mentors	
  offering	
  valuable	
  insights	
  

and	
   advice,	
   our	
   Fireside	
   chats	
   with	
   leading	
   scholars	
   will	
   be	
   invigorate	
   and	
   inspire	
   you,	
   and	
   we’ll	
   introduce	
   new	
  
opportunities	
  for	
  sharing	
  research	
  ideas,	
  teaching	
  insights,	
  and	
  career	
  opportunities. 

 
Questions?  Please contact Program Chair Jeff Shay:  shayj@wlu.edu 
Additional Information on WAM 2012 and Local Events/Attractions can be found at: 
www.wamonline.org 
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Submission Deadline:  October 3, 2011 (PDF files) 



WAM 2012 Tracks and Submission Guidelines 

**PDF file submissions only** 

1. Traditional. Allows authors approximately 15 minutes to present their work to an 
audience followed by a discussion period. The ‘Past Presidents’ Award’ is given to the best 
paper from this track.  
 

2. Pipeline / “Revive” and Resubmit. Participants receive, read, and come prepared to discuss 
each other’s research ideas or manuscripts with the goal of improving them for future 
publication. Authors participate in intensive discussions of their work with other 
interested participants.  This track is designed for embryonic projects and/or papers that 
deserve a second look, but have languished for 5 years or more following an 
unsuccessful first reception.  (otherwise known as Dead Paper Society) 

 
3. Ph.D. Student. Ph.D. students are encouraged to submit papers to the PhD track. An award 

is presented to the best paper competitively reviewed within the Ph.D. Student track. Only 
papers authored by students are eligible.  
 

4. Symposia. Innovative sessions are encouraged. 
 

5. Experiential/Workshops. Again, innovative sessions are encouraged.  
 

WAM uses an entirely electronic submission and review process. The Conference Management 
System is available at www.wamonline.org .  Submissions are accepted in PDF format only. 

 

For Traditional/Pipeline/Ph.D. Student Tracks: Full submissions following a ‘normal format’ 
should typically be no more than 30 double-spaced pages with 1” margins (top, bottom, left, 
and right), in 12-point font. Papers should not have been published, presented previously, 
scheduled for presentation at another professional meeting, or be under concurrent 
consideration for another meeting. Papers submitted to Traditional or Ph.D. Student tracks 
but not accepted for presentation in those tracks will be considered for a Pipeline session.  

 

For Symposia: The body of the proposal should include a 3-5 page summary of the session and 
proposed format and a 2-3 page description of each paper (if relevant) in the session. If 
accepted, the contact author should provide the track chair agreements of participation from 
each participant. 

 

For Experiential/Workshops: Submissions should provide a description of the target 
audience, proposed session content and format, and a clear description of how the session 
will add value for the target audience.  

	
  


